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Anzisha’s visual identity simplifies and sharpens 
the core elements of our brand to create a bold, 
effective, and forward-thinking design system. 
It’s not just a set of rules—it’s a framework that 
empowers creativity, consistency, and clarity.

This playbook provides guiding principles for 
bringing our brand to life across every 
touchpoint. It will help you translate our creative 
idea into world-class communications that 
reflect the spirit of African entrepreneurship, 
innovation, and leadership.

Our 
look & 
feel







Main logo: horizontal

Stacked logo

Icon

Vertical

There are three logo versions 
available for different scenarios:

1 Main logo: horizontal
2 Stacked logo
3 Icon
4 Vertical

Logo Versions
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Primary Colour Secondary Colour Secondary Colour Secondary Colour Tertiary Colour Tertiary Colour Tertiary Colour



Core Brand Colours

We use teal to unify our creative across 
multiple audiences  and establish it as a 
key brand identifier. The intensity of teal 
can be adjusted depending on the 
application.

Teal is primarily used in the backgrounds, 
typography, and imagery.
The secondary palette is designed to 
complement—not compete with—the 
primary palette. These supporting colours 
are reserved for accents only, appearing 
in illustrations, badges, icons,, identifiers, 
signifiers, infographics, editorial elements, 
portrait backdrops, and more.

Teal







Audience Storytelling
These applications are intended for 
use exclusively in storytelling or direct 
communications.
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Layout



2

Logo Placement: 
Margin with Purpose

When placed with intention, the logo becomes part of 
the story—not a distraction. Positioned near the 
margin and occupying 10–15% of the layout, it serves 
as a visual anchor that maintains balance and 
preserves whitespace.



2

Logo Placement: 
Margin with Purpose

This subtle choice reinforces structure while allowing 
content to breathe. It reflects a brand that leads with 
quiet confidence—refined, not reduced; clear, not 
loud. In a noisy world, our identity speaks with calm 
authority and purposeful restraint.



No less than
60px Retina
30pxStandard

Skyscraper Banner

1:1 MPU

Logo Digital Placement: 
Margin with Purpose

On digital platforms, the logo is placed in the bottom 
left corner, occupying no more than 10–15% of the 
screen. This placement is deliberate—anchoring the 
interface without disrupting flow or content hierarchy.

In digital environments where space is dynamic and 
attention is scarce, the logo signals presence through 
subtlety. It reflects a brand that is confident, user-
aware, and design-led. Clean, intentional, and quietly 
assertive—this is how we show up online.



The Triangle Principle 
for Balancing “A”s

We use a triangular composition with three “A”s—
aligned in an invisible triangle—to create balance 
and rhythm in our layouts. Whether in headlines or 
visual elements, this structure introduces 
movement while maintaining clarity.

It serves as a visual compass, guiding the eye and 
enabling dynamic yet cohesive designs.



Layout Example: 
The Triangle 
Principle for 
Balancing “A”s



Pattern



Monogram 
Pattern
A trio of “A”s—two inverted, one upright—
forms a balanced, directional motif. 
Repeated in threes and coloured with our 
primary palette, it creates a bold, flexible 
pattern that brings structure, movement, and 
brand recognition to any application.









Motion



Content ExtendedEnd-frame

Content Short End-frame

End-frame Guidelines

Our end-frame consists of two core elements: the 
strapline and the logo. These are mandatory across all 
motion content to ensure consistency, clarity, and brand 
recognition.

Where appropriate, alternate end-frames featuring the 
logo icon without the Anzisha wordmark may also be 
used.

The end-frame is always set against the Anzisha Teal 
background and is available in two formats:

Extended End-frame
The strapline appears first, followed by the logo. This 
version gives prominence to both elements individually 
and is best used when preceded by clean footage.

Short End-frame
The logo appears on its own. This compact format is 
ideal when time is limited or after brand messaging.



Iconography





Brand Application











anzisha.org

jordan@anzisha.org

















Fellowship
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Social Media





Shorts, reels and stories example



My first 6 months as 
an Anzisha Fellow

Spector Spotlight: 
Agriculture

Spector Spotlight: 
Engineering

Entrepreneurs
Say what

Feed example



Governance 
Contact

Brand Agency
KANAKA

Sade Wallace
Managing Director

sade@kanaka.co.za

Response within 48 hours

Brand Owner
ANZISHA

Didi Onwu
Managing Editor

donwu@africanleadershipacademy.org

Response within 48 hours


